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Introduction
In today’s fast-paced and ever-evolving digital landscape, 
marketing has become more complex and data driven 
than ever before. Marketers are no longer relying solely 
on intuition and traditional methods to reach their 
target audiences. Instead, they are leveraging the power 
of data and analytics to make informed decisions, 
optimize their strategies and achieve better results.

This e-book is designed to guide marketers through 
the intricacies of marketing analytics and data-driven 
decision-making. Whether you are a seasoned marketing 
professional or just starting your journey, this guide will 
provide you with knowledge and tools to help you harness 
the power of data and transform your marketing efforts.



Understanding  
marketing analytics
Marketing analytics involves the practice of measuring, 
managing and analyzing marketing performance to maximize 
its effectiveness and optimize return on investment (ROI). It 
encompasses a wide range of activities, from tracking website 
traffic and social media engagement to analyzing customer 
behavior and sales data.
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Measuring customer acquisition 
KPIs commonly used to analyze the 
success of customer acquisition:  

•	 Conversion rate: The percentage of visitors 
who complete a desired action 

	— Total number of visitors ÷ number of visitors 
who completed desired action

•	 Cost per lead: The cost of acquiring a lead
	— Cost of campaign ÷ number of 
qualified leads it brings in

•	 Customer acquisition cost (CAC): The cost 
associated with acquiring a new customer 

	— Cost of campaign ÷ number of 
new customers it brings in

Measuring customer engagement and retention 
KPIs commonly used to analyze the success 
of customer engagement and retention: 

•	 Engagement metrics: Measures how users 
engage and how much users engage

	— Metrics such as likes, shares, comments 
and click-through rates

•	 Behavior metrics: Measures user actions and 
interactions with your product or service

	— Metrics such as page views, average session 
duration, traffic source and bounce rate 

Measuring return on investment
ROI is a crucial metric for marketers as it measures the 
profitability of marketing campaigns and helps determine 
the effectiveness of different strategies. By calculating 
ROI, marketers can assess which campaigns are delivering 
the best results and allocate resources more efficiently. 

(Revenue generated by campaign – cost of the campaign)  
÷ cost of campaign 

A high ROI indicates that the campaign is effective and 
profitable, while a low or negative ROI suggests that 
adjustments may be needed to improve performance. 
Understanding and optimizing ROI helps marketers 
make data-driven decisions, justify marketing 
expenditures and ultimately drive business growth.

Key metrics and KPIs in marketing 
Key performance indicators (KPIs) are essential metrics that help marketers gauge the success of their campaigns. 
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Using marketing data 
to develop strategies 
In the digital age, data is a powerful 
asset that can significantly enhance 
your marketing strategy. This section 
will guide you through the process of 
identifying the right metrics and how  
to collect and use marketing data  
to develop a more effective and  
data-driven marketing strategy.

Identifying key data sources
To build a robust marketing strategy, you need to start 
by identifying the key data sources that will provide 
the insights you need. Common data sources include:

•	 Web analytics tools provide data on website 
traffic, user behavior and conversion rates.

•	 Social media analytics platforms offer data on 
engagement, reach and audience demographics.

•	 Customer relationship management (CRM) 
systems store valuable customer data, including 
purchase history and interaction records.

•	 Email marketing platforms track email open rates, 
click-through rates and conversion rates.

Analyzing customer behavior 
Understanding customer behavior is crucial for 
developing a targeted marketing strategy. By analyzing 
data on how customers interact with your brand, you 
can identify patterns and trends that inform your 
marketing efforts. Key areas to analyze include:

•	 Website behavior: Track metrics such as page 
views, bounce rates and average session duration 
to understand how users navigate your site.

•	 Purchase behavior: Analyze purchase history and 
transaction data to identify top-selling products, 
peak buying times and customer preferences.

•	 Engagement metrics: Monitor social media 
engagement, email open rates and click-
through rates to gauge how customers 
are interacting with your content.

Picking your metrics
Before diving into data analysis, it’s essential to set 
clear objectives for what you want to achieve with  
your marketing strategy. Objectives could include 
increasing brand awareness, driving website 
traffic, generating leads or boosting sales. Identify 
metrics that are connected to your strategy and 
campaign objectives to help focus your data analysis 
efforts and measure success more effectively.
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Measuring campaign performance  
To help demonstrate your marketing strategy is effective, it’s essential to 
measure the performance of your campaigns regularly. KPIs to track include:

•	 Conversion rate: The percentage of visitors who complete a desired 
action, such as making a purchase or filling out a form.

•	 Customer acquisition cost (CAC): The cost associated with acquiring a new customer.
•	 Customer lifetime value (CLV): The total revenue 

expected from a customer over their lifetime.
•	 Return on investment (ROI): The profitability of your marketing efforts.

Optimizing and iterating   
Marketing is an ongoing process that requires continuous optimization and 
iteration. Use the insights gained from your data analysis to refine your marketing 
strategy and improve campaign performance. Regularly review your KPIs, test new 
approaches and make data-driven adjustments to stay ahead of the competition.



Getting started with the help 
of ULTRUS™ Prospector® 

Digital Marketing  

Leveraging Prospector Digital Marketing services, part of ULTRUS™ 
Product Stewardship, presents a strategic advantage for material 
suppliers seeking to utilize analytics to bolster their marketing 
strategy. Prospector offers comprehensive tools for lead generation, 
email marketing, content marketing, newsletter advertising and 
digital ads that reach your target audience directly, as well as tools 
that measure the effectiveness of your product marketing campaign.

Learn more about our digital marketing services  
or contact us today to speak with sales. 
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https://www.ul.com/software/ultrus/prospector-digital-marketing
https://www.ulprospector.com/en/contact/new
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