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Use of the UL Environment, Environmental Claims Validated™ Mark

Graphic Requirements for UL Environment, Environmental Claims Validated ™

Mark

“ cnvironment
) = | ENVIRONMENTAL CLAIMS VALIDATED

v 80% recycled content

v Low VOC emissions
(meets CA 01350)

v No mercury detected
v Highly resistant to mold

The UL Environment logo off-set with the logotype and words Environmental Claims
Validated - projects a global image for UL Environment. The following guidelines apply
to using the Mark:
91 This Mark is only to be used on validated products’ marketing and packaging
materials (and not on the product itself).

1 The Mark may only be used once given authorization to use the logo in the final
letter report.

1 The Mark must always be present with the environmental claims that have been
validated by UL Environment for the product.

1 The environmental claims provided with the Mark or in other literature (including
on a website), must be representative of the claims that were validated in
accordance with the final letter report and published claims on the UL
Environment product database. For example, if the product was validated for
recycled content, the environmental claim accompanying the logo should state
the percentage of recycled content that was validated.

1 All marketing claims made in relation to UL Environment validation shall comply
with the Federal Trade Commission’s Green Guides.

Clients eligible to carry the UL Environment, Environmental Claims Validated™ Mark
have completed the Environmental Claims Validation Program. Clients will be provided
with both color and grayscale versions of the Mark. When able to accurately reproduce
the UL Environment colors, we encourage the use of the color Mark. All Marks are
provided to clients at minimum scale, meaning they cannot be reduced. Increasing the
Mark is acceptable as long as all elements remain in scale to the originally provided
Mark.


http://www.ftc.gov/bcp/grnrule/guides980427.htm

Use of the UL Environment, Sustainable Product Certification Mark

Graphic Requirements for UL Environment, Sustainable Product Certification
Mark
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The UL Environment logo off-set with the logotype encased in a leaf - projects a global
image for UL Environment. The following guidelines apply to using the Mark:
1 The appropriate Mark may be used on certified products and their associated
marketing and packaging materials

1 The appropriate Mark may only be used once given authorization to use the logo
in the final letter report.

1 The specific Mark used must reflect the actual tier achieved

Clients eligible to carry the UL Environment, Sustainable Product Certification Mark
have completed the Sustainable Product Certification Program. Clients will be provided
with both color and grayscale versions of the Mark. When able to accurately reproduce
the UL Environment colors, we encourage the use of the color Mark. All Marks are
provided to clients at minimum scale, meaning they cannot be reduced. Increasing the
Mark is acceptable as long as all elements remain in scale to the originally provided
Mark.

Color Palette

The official UL Environment primary color palette consists of black, grey and green.
When using color for typography, be careful to ensure sufficient contrast with the
background so that the copy is readable. Also, when comparing colors, do not match
any color to the colors on your computer screen, since screens may vary. Use a
PANTONE® PMS color guide or swatch.

The ULE PMS color is pantone 369 at 100% tint in logo and pantone BLACK at 15% tint
used in supporting materials where a shaded bar is present.

The Pantone 369 CMYK breakdown is:
C: 59



AXE
N -0

00

The Pantone 369 RGB breakdown is:

R: 133
G: 178

B: 74

The range of tint percentages recommended when working with brochures, sell sheets,
white papers and other collateral pieces is 15% - 100%.

Color Usage

To ensure clarity and visibility, always maintain a high contrast between the background
and the signature. Whenever possible, use the two-color signature where the ULE

symbol prints ULE green and the logotype grey.
See usage requirements below:

Required Margin
There is a white margin
surrounding the logo
and text. Itis to be
proportional to the
height of the “E” in the
UL Environment Mark.

Required Bullets Format

No other bullet may be
used besides the check
mark. Check mark must
align to the baseline of the
claim to the right.

Required Background
Both the color and greyscale
versions of the claims
graphic must maintain a
white background.

E

Minimum Dimensions
At minimum print size, the Environmental Claims Validated Mark must print no
smaller than 1.5” wide, measured from the left side of the “U” to the right side
of the “™", and no smaller than 0.2937" tall, measured from the top of the
vertical grey line to the bottom of the grey vertical line.
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U L ENVIRONMENTAL CLAIMS VALIDATED
v Recycled content

v Rapidly renewable materials
v Regional materials

|V Volatile organic compound
(VOC) emissions

v Volatile organic compound
(VOC) content

Energy efficiency

Water efficiency

Hazardous or toxic substances
Reclamation program

Mold resistance
Manufacturing energy audits
Degradability

Compostability
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- Required Keyline

Graphic has a black line
surrounding it that must
print with the graphic. At
1 minimum size, the stroke is
1pt. As the graphic is
enlarged, the stroke should
thicken proportionally.

Required Type Format
Claims must be set in
Helvetica Neue, 47 Light
Condensed. No other font
may be used. At the
minimum print size text,
should be no smaller than
9pt with 10pt leading. Any
increase in font size should
be proportional to the size
of the of the graphic. See
formating to the right for
more information.

Text must print as black.
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Promotion and Advertising Guidelines for the Environmental Claims
Validation Program

A UL Environment product validation is a valuable marketing tool. It means your
product accurately represents your environmental claims as per our independent
validation of those claims.

This document will assist you in accurately promoting your relationship with UL
Environment. It also discusses limitations on how you may use the UL Environment,
Environmental Claims Validated™ Mark in promoting your products. If you have a
relationship with Underwriters Laboratories Inc., please follow the guidelines defined by
Underwriters Laboratories Inc. for advertising and promoting that relationship. This set
of guidelines is specific to UL Environment.

We also invite you to contact UL Environment for a review of your promotional
materials. For more information, contact media@ulenvironment.com.

Guidelines for customers with UL Environment Product Validation

The general guidelines and rules listed below will help you accurately and properly
promote your UL Environment product validation including:

¢ UL Environment, Environmental Claims Validation
The guidelines apply to their use in:

Advertisements

Product packaging

Brochures

Fliers

Catalogs

News releases

Web sites

Any other promotional communication
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Advertising references are informational and are not proof of UL Environment
Environmental Claims Validation.

General guidelines and rules

The UL Environment (ULE) product validation means that products comply with UL
Environment's Environmental Claims Validation (ECV) program requirements.
Representative samples of products are tested or reviewed to demonstrate the
accuracy of environmental claims listed on products, which vary by product.


mailto:media@ulenvironment.com

To be eligible to use the UL Environment, Environmental Claims Validated™ Mark in
advertising or promotion, the product must also appear in ULE Database of Validated
and Certified Products, UL Environment's online directory is available at
www.ulenvironment.com.

All references to ULE product validation are to include the full UL Environment,
Environmental Claims Validated™ Mark with environmental claims listed in a checklist
form.

General Guidelines for the UL Environment, Environmental Claims
Validated™ Mark

1 Any references to ULE or Underwriters Laboratories Inc. in promotional materials
must be complete and accurate.

1 If your company is also a UL customer, please follow the Underwriters
Laboratories Inc. guidelines for use. Do not combine UL and ULE validation or
certification in a single reference.

1 By carrying the UL Environment, Environmental Claims Validated™ Markyou are
not allowed to imply your product is UL listed, certified, verified or otherwise safer
than another product, unless it has been reviewed by a safety organization, such
as Underwriters Laboratories Inc., for that purpose.

1 The UL Environment, Environmental Claims Validated™ Mark should never
appear more prominently in any advertising or packaging than the name of the
company manufacturing or selling the product.

1 Products certified by other organizations, tested to ULE requirements, cannot
bear any ULE Marks or Logos on or in connection with these products or their
advertising.

1 Do not use any ULE Marks or Logos or reference your ULE Environmental
Claims Validation on company stationery, business cards or signs. Use of these
references on such materials could incorrectly imply more than a third-party
relationship between the company and ULE, or incorrectly imply that all products
you manufacture comply with the ULE Environmental Claims Validation program
requirements.

1 If the UL Environment, Environmental Claims Validate Mark is used on your
web site, ensure that visitors to your web site are able to clearly identify which
products comply with the ULE ECV product validation program requirements.

1 References to ULE can be made only once you are authorized by ULE to use
ULE’s Environmental Claims Validation Logo.

T No degree of acceptability, level of safety or protection should be implied in
promotional materials.

1 If no longer eligible to use the UL Environment, Environmental Claims
Validated™ Mark for any reason, all material that refers to this Mark should be
immediately removed from distribution, and further use of any ULE Logos or
Marks should be discontinued.

1 If some products appearing in a web site, brochure, ad or catalog are covered by
the UL Environment, Environmental Claims Validated™ Mark but others are not,
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http://www.ulenvironment.com/

ensure the wording and placement of UL or ULE references make it clear which
products are in fact covered and which are not. Do not use the UL Environment,
Environmental Claims Validated™ Mark in general advertising or promotional
material to suggest that products that have not been evaluated are covered by
ULE's program.

¢ The UL Environment, Environmental Claims Validate Mark and any words
used to describe participation in the ULE ECV product program must be large
enough to be clearly recognized and read by customers.

1 To display the UL Environment, Environmental Claims Validated ™ Markon
promotional materials, use the Mark in black on a light background or white on a
dark background. If color is used, the Words “UL Environment” appear in PMS
369; all other elements of the mark are black faded at 15%, including all
elements of the checklist.

T Do not try to reproduce the UL Environment, Environmental Claims Validate
Mark. Only use an authorized version of the Mark, which can be downloaded
from either the UL and UL Environment Web sites.
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Specific Guidelines

Sample correct references Incorrect references
"The environmental claims of representative "UL Environment Approved"
samples of this product have have been

validated by UL Environment. “UL Environment Certified”

“UL Environment Verified”
“UL Listed”

“UL Verified”

‘UL Validated”

“UL Certified”

“This product is certified by UL Environment.
Representative samples of products have been
evaluated by UL Environment as meeting
specific sustainability standards.”

“This product is certified by UL. Representative
samples of products have been evaluated by
UL to meet specific sustainability standards.”

“This product is validated by UL.
Representative samples of products have been
evaluated by UL for compliance with the US
FTC Green Guides."



Promotion and Advertising Guidelines for Sustainable Product
Certification Program

A UL Environment product certification is a valuable marketing tool. It means your
product has successfully met stringent standards for sustainable design and
manufacturing.

This part of the document will assist you in accurately promoting your relationship with
UL Environment. It also discusses limitations on how you may use the UL Environment
Sustainable Product Certification (SPC) Mark in promoting your products. Should you
have a relationship with Underwriters Laboratories Inc. (UL Inc.), please be sure to
follow the UL Inc. guidelines as recommended by UL Inc. separately. These guidelines
are specific to completion of a UL Environment program, and not a UL Inc. program.

We also invite you to contact UL Environment for a review of your promotional
materials. For more information, contact media@ulenvironment.com.

Guidelines for customers with UL Environment Sustainable Product Certification

The general guidelines and rules listed below will help you accurately and properly
promote your UL Environment product certification including:

1 UL Environment, Sustainable Product Certification
The guidelines apply to their use in:

Product labeling

Advertisements

Product packaging

Brochures

Fliers

Catalogs

News releases

Web sites

Any other promotional communication
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Advertising references are informational and are not proof of UL Environment
Sustainable Product Certification.
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General Guidelines and Rules for the Sustainable Product Certification
Program

The UL Environment (ULE) sustainable product certification means that products
comply with UL Environment's Sustainable Product Certification program requirements.
Representative samples of products are tested to demonstrate compliance with
sustainability design standards, which vary by industry.

To be eligible to use the ULE SPC Mark in advertising or promotion, the product must
also appear in ULE’s Database of Validated and Certified Products, UL Environment's
online directory is available at www.ulenvironment.com.

All references to ULE Product Certification are to include the full ULE Sustainable
Product Certification Mark with the level of achievement and may include the reference
to the appropriate standard where required or desired.

General Guidelines for the SPC Program

T Any references to ULE or Underwriters Laboratories Inc. in promotional materials
must be complete and accurate.

1 If your company is also a UL customer, please follow the Underwriters
Laboratories Inc. guidelines for use. Do not combine UL product safety
certification and ULE Sustainable Product Certification in a single reference

1 By carrying the ULE Sustainable Product Certification Mark you are not allowed
to imply your product is UL listed, certified, verified or otherwise safer than
another product, unless it has been reviewed by a safety organization, such as
Underwriters Laboratories Inc., for that purpose.

T The UL Environment SPC Mark should never appear more prominently in any
advertising or packaging than the name of the company manufacturing or selling
the product.

1 Products certified by other organizations, tested to ULE requirements, cannot
bear any ULE Sustainable Product Certification Marks on or in connection with
these products or their advertising.

7 Do not use any ULE Sustainable Product Certification Mark or reference your
ULE Sustainable Product Certification on company stationery, business cards or
signs. Use of these references on such materials could incorrectly imply more
than a third-party relationship between the company and ULE, or incorrectly
imply that all products you manufacture comply with the ULE’s Sustainable
Product Certification program requirements.

1 If the ULE SPC Mark is used on your web site, ensure that visitors to your web
site are able to clearly identify which products comply with the ULE SPC product
certification program requirements.

1 References to ULE can be made only once you are authorized by ULE to use
ULE’s SPC Mark.

1 No degree of acceptability, level of safety or protection should be implied in
promotional materials.
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1 If no longer eligible to use the ULE SPC Mark for any reason, all material that
refers to this Mark should be immediately removed from distribution, and further
use of any ULE Marks should be discontinued.

1 If some products appearing in a web site, brochure, ad or catalog are covered by
the ULE Sustainable Product Certification Mark but others are not, ensure the

"This product is certified by UL Environment.
Representative samples of products have been
evaluated by UL Environment as meeting [the
specific sustainability standard to which your
product was tested]."
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